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APSE Presentation

• Presentation today is about the 
‘Y HIDE?’ project.

• Essentially a citizenship/local 
democracy project to promote 
Good Relations (CR Team in 
Community Services Section)

• Recently won the category of 
‘Best Local Democracy Initiative’ 
by a local council in the UK at the 
APSE Service Awards 2013.

• Focus today is on explaining the 
project and showing the resource 
to see if it may be relevant to 
other councils.



The Good Relations Context

• All 26 District Councils have a duty 
under Section 75:2 (NI Act 1998) to:
‘Have regard to the desirability of 
promoting good relations between 
persons of different religious belief, 
political opinion, and racial group’

• All 26 District Councils participate in 
the ‘District Council’s Good Relations 
Programme’ funded through CRU, 
OFMDFM.  All councils do Internal and 
External Good Relations Audits and 
produce an Action Plan/Strategy.



The Local GR Context

• Derry City Council’s Good Relations 
strategy vision is:
‘Making a meaningful difference 
locally to attitudes and actions, 
policies and places in a society in 
transition from conflict to lasting 
peace.’

• The ‘Y HIDE?’ project was done in 
this context and is one of many 
initiatives Derry City Council has 
done to promote Good Relations.

• Recognised that ‘political opinion’ is 
part of Good Relations – not just 
religion and race.



Why did ‘Y HIDE?’ begin?

• Derry City Council’s Good Relations Strategy 
2011/12 – 13/14 identified the need for an 
initiative for Key Stage 4 in secondary 
schools.

• June 2011 open meeting with local 
secondary schools to discuss ideas.

• Main proposal agreed was to develop a 
magazine and digital resource to increase 
young people’s awareness of voting, 
democracy and political opinion.

• ‘Y HIDE?’ – The old saying ‘Don’t talk about 
religion or politics’ is perhaps not so valid in a 
post-conflict society.  ‘Why Hide’ your 
opinions?



An inclusive development process.

• No point doing a schools initiative unless it 
met a specific need.

 Important to have schools from all sectors on 
board (with open invitation issued) and 
commitment to involve young people.

• No point doing a political initiative unless 
political parties agree.

 DCC GR Working Group - 4 political parties.
• No point doing any initiative unless we have 

the budget!
 To meet expanding expectations we 

partnered with Good Relations in Limavady 
Borough Council – also widened the usage of 
the resource. (+ 1 extra political party)





Why ‘Y HIDE?’ ?
• Y = Youth A magazine/website focused on the 

topics and locally relevant to 
young people living in Derry 
~Londonderry and Limavady 
Council Areas. (Schools or youth)
Target Year 10 + / Age 13-18

• Political Opinion Exploring the diversity of 
political opinion and 
understanding political identity 
and diversity is a key part of 
Section 75 law which defines 
Good Relations work.

• Politically Correct? Reflects a wide range of 
opinion and issues – head on.  



What topics does it cover?

• H = History When people got the right to vote
Womens’ fight for rights
USA Civil Right Movement 1955-68
N.Ireland ‘One Man One Vote’
N.Ireland Civil Rights Campaign
World democracy campaigns today

• I = Identity What is identity?
Political / Religious / Other identities
Local Diversity
Unionist/Loyalist/Nationalist/Republican
Left/Right/Centre
Expressing Political Identity



What topics does it cover?

• D = Democracy What is democracy?
Voting, elections, tactics…
What do local councils do?
Devolution & Stormont  
What does Westminster do?
What does the Oireachatas / Dáil do?
What does the EU do?
Political Parties & Policies

• E = Equality Equality & GR Laws 
Universal Declaration Human Rights
EU Convention & 1998 HR Act



Phase 1: The Magazine

• Written by the CR Team in Council (No 
consultants! Use ‘in house’ expertise!)

• Proofed for age/curricular relevance by 
teachers and WELB

• Design and print sourced externally
(Anna Pawlak)

• Activities: Magazine includes written 
and discussion based and interactive.

• Answers: Downloadable teachers 
resource on www.y-hide.net

• Launched in CR Week 2012
• Distributed to all post-primary schools 

in Derry and Limavady Council areas.



Phase 2 – the Website.

• Contracted to the Nerve Centre.
• Limavady and Derry City Councils 

arranged 1 councillor per elected 
political party.

• All schools invited to bring pupils to a 
facilitated day for filming ‘informed’ 
youth views.

• Edited and developed by Nerve Centre 
– closely aligned as resource to 
supplement magazine.

• Live from January 2013.
• Formally launched in CR Week in May 

2013.



Budget

• Total cost in region of £12,000 
(75% from CRU, OFMDFM plus 
25% match funding from rates)

• Includes costs of all the meetings 
with teachers (sub-cover if 
required)

• Design of magazine and website
• Print of 5000 copies of magazine 

and distribution (200 free to each 
school + reprint on demand)

• Launch of magazine and website



Where are we at now?
• Successes:  
 Quality of the resource
 Resource in 15 schools / + facilitators
 Reprint in 2012
 APSE Award
 Cross-party political support
 Cross-sectoral schools involvement
• Problems:
 Time intensive for CRO
• Plans:
 Considered a complete project
 Exploring potential e-income stream 
 RPA potential project expansion?
 Franchise / Copyrights...??



Questions / Website Viewing

Any questions?

Feedback?


