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NHS waiting lists back up to 7.4 million

Number of waits for hospital treatment in England (millions)

8m
More than
one year
6m 18 weeks
to one year
4m
Up to
>m 18 weeks
0o
Aug Mar Oct May Dec Jul
2007 2011 2014 2018 2021 2025

Source: NHS England, data to July 2025 BB
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: BASIC INCOME &
oBa MASLOW'S HIERARCHY OF NEEDS

Transcendenc Effects of Basic Income
NEEDS

(ﬁ) BASIC INCOME EFFECTS

Hickie Puimoss. eovation Grossii
RLLEN P Eommomic Rrogress Breskvoughe
Actualization Growing Productive SELF-ESTEEM
/nh\ Members of Society Achievement, Self-Improvement
-]
N, Basic Income & Needs Met LOVE & BELONGING
A (Thriving) Social Cohesion, Communal Unity
——— [steem
Freedom From Fear SAFETY & SECURITY
Feeling Safe & Secure

' (Surviving)

«——— Belonging
and Love

—— Safety

Cycle of crime & violence
Mistrast / lost hope

Health problem
Substance abuse

Poverty Traps

«—— Physiological HTTPS://IKREYTOR.ORG/PROJECT/MINCOME




Bottom line thinking
VS
Outcome based thinking



a. To build stronger communities
b. To create thriving places
c. To empower people to take back control
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Affordability and Financial
: Sustainability :

Partnership Working SOCIALVALU E Regeneration

Inclusive Growth

Meet Net Zero Carbon and Energy
Strategy Commitments
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Arrows show change
e from 12 months ago. SPORT
No arrows indicates \ ’ ENGLAND

no statistically
reportable change

Levels of activity

Summary of change

Activity levels have increased over the last 12 months. While there is no reportable change in the proportion reported as
either active or fairly active, the proportion who are inactive has fallen by 121,000 (-0.5%), compared to November 2022-23.

There remains growth over the longer term, compared to November 2015-16. The number of adults who are active has increased
by 2.4m (+1.6%), while the number who are inactive has decreased by -0.4%. The proportion who are fairly active has also
decreased over the same period (-12%).

All adults 70%
o 63.4% 63.7%
. 1%
(u ged 16 +) 62.1% 61.8% 627% 63.3% B1.4% B1.4% 63

60%

Active @
251%

i 25.6% 25.7% 24.6% 27.1% 27.2% 25.8% 25.7% 25.1%
Inactive 30%
20%
Nov 15 Nov 16 Nov 17 Nov 18 Nov 19 Nov 20 Nov 21 Nov 22 Nov 23
to to to to to to to to to
Nov 16 Nov 17 Nov 18 Nov 19 Nov 20 Nov 21 Nov 22 Nov 23 Nov 24

Link to data tables ’ For details on how we measure change, see the notes pages.




USAGE/ENGAGMENT

1 06% e 233% increase in prepaid
and participation growing from members, growing e School, growing from 1,250 in 2016
1.65m in 2015 to 3.4m in 2024 - LI SE2ls I Ao )

: ; current prepaid member base of 52 TR arE T e b_ase dieies
now one of the highestin the UK 24177 across the city

399% increase in Better Swim

Usage Report

Usage % Share
Sum of TOTAL

= Girdwood Community Hub
Indoor Tennis Centre and Ozone Complex

i 5.14%
377% > | aTe
Gym Connswater 5.69% PO L i
= nv'oe}iel Leisure Centre
i Grove Wellbeing Centre 338%
Total Partnership Usage by Year 442% Brook Activity Centre
M - ) 571%
Falls Leisure Centre
439%
= Ballysillan Leisure Centre
= 336%
s
§ M Templemore 8.06% Lisnasharragh LC 2441%
Olympia Leisure Centre 1225%
2017 2018 2019 2020 2021 2022 2023 2024
Year
Total Usage Per Centre by Year Whiterock. Shankill, Loughside, Ozone ITC, Belvoir Ballysillan Total Usage by Year
@ Anderson... @ Avoniasl L. @Ballysilla.. @Beivoir A @8rook Acti. @Falls Leis. @ Girdwoo... » @ Whiterock @ Shankill @ Loughside @Czone ITC @ Belvoir @5Sum of Ballysillan
: 1.OM ; 200K
“ =
i -
g!) § 150K
3 3
3 0sm 5 10
3 &
-
§ ¥ s
§ e IR T
<oom == F
2017 2018 2018 2020 2021 2022 2023 2024 2017 2018 2019 2020 2021 2022 2023 2024
Year

Year



CITY WIDE PERSPECTIVE
STRATEGIC IMPACT

BELVOIR

" gefren OLL

better for everyone

SPACE SPLACE



CITY WIDE PERSPECTIVE
STRATEGIC IMPACT

ANDERSONSTOWN OLYMPIA
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better for everyone
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TOUCHPOINTS

Project Objectives / Customer Journey

; - o
- Tourism Industry " ™ Next Steps
| ' ‘Y;:::w:uln 3. Triphdvasr) / b VIBRHEWANS. | it i
i e L = Su-te2ok Ofer visitors -
] 5:,:,":,_, Transportation / \ Tacsaways  Mailng list :f:i"::m e
Aflnte musesm Netro Grounds ™ N Inter-building . Sowvenis & Gt
Q Tams Garden o ° transit Colmcted pamshiets
I \ - - :;;“;q “;a“ Outdoor extbis Other SI y) Escalators Actilacts from iteractive
I } Ward of Mouth us Dropo \ Buildings Undwrground axhisits
\ il -5 Family "k \ 7 Welowwys
| | < J = :::z‘:‘lramars Sig"s & Maps o e : 7 A
Streetig™ banners P ~ ~ —
! \ Sigewalk exhitits /o/ ~ N o 4\ = -~ -
Iy 'q if.‘;:,“;;;"“ Orientation Help p! N / N 4
| \ R Museum basners nfo desi Q / \ d
| I / e - 4 e W o cart / Places to Meet / o /
! \ \ \ ” ~ - Touch screens & Rest \ / s P ~
| / \ - P ~ frechures Bathroors Mobile Device
fe) . I \ / \ ~ 30 map of mall Cate Y 9 / Sh
Start - f sy O shop | Check-n o ey / & i
\ ] \ d Aczves FeurSguare. Facebeoi) E“"“""”":" with
Senchws AN / g
\ | \ / \/ ? i 3
) \ 7 = : \Q\ o “MEXIT Back to the World Ao o
| Digital Planning o Mairs statios omer secial
\ g o”/ Tools Exhibits — / 7 Packing sarspn networks)
Search Eagines Entry Logistics Callecaon otjecty .eop n / 7 Building Exit Tast
H Wed Mapsing Services Sacary Intmracther exhibits csn‘r:rm / / Exit sigaage Sidewalk signage
;r:c;a'::rg)x (Hopsion Bag check \ < '::ud placards "/ P Security Camgus signage
\ Caal chack IO Deors
- NM"'::;::«-I — 5;::‘;:"* 7 £ * Soum MaZ underground
K Ba®rooms &~ - Escalators
1 -—
l @ S| Resources = - Garden
—_— Telephone Lo
Marketing oo B Wel
Ermail ’
vy Mikteappe in muqﬁwn/gallenes/halls
Smissonan Channed
DER I ORGANIZE THE TRIP ARRIVE AT CAMPUS ARRIVE AT BUILDING EXPERIENCE A BUILDING LEAVE A BUILDING EXIT CAMPUS BACK HOME




Children’s
Services

Why us

QOutdoor

Libraries P|ay Landscape

Adult
Social Care

Bradford District
and Craven
Clinical Commissioning Group

GP's

Leisure
& Sport

Enterprise
Hub

Skills
& Employment

Sustainable

Travel

Voluntary
& Community
Sector

:
Cultural Youth Bradford District Care Council
Events Service S Support Service

Mental Health
Outpatients ciy of
J5! BRADFORD
Council
Community

Services

Community University
Social Care


















keith.ashton@space-place.com
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