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Maslow's pyramid, or hierarchy of needs, is a theory of human 
motivation that applies to health by showing how basic physical 
survival needs must be met before an individual can attend to 
higher-level needs like safety, belonging, self-esteem, and self-
actualization. In a health context, this means that a person 
cannot focus on their mental well-being or personal goals if they 
are deprived of essentials like food, water, or shelter, and that 
healthcare professionals should prioritize fulfilling these 
fundamental needs to ensure effective care and treatment



Bottom line thinking
vs

Outcome based thinking
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a. To build stronger communities
b. To create thriving places
c. To empower people to take back control













The safest playing field on Earth









Tyhird space for poor people with ikea and tesco 
metro

third space has MVPs
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Meeting Need and Latent Demand Improve Health Outcomes 

Regeneration

\

Affordability and Financial 
Sustainability

\\\\\\\\\\\

Partnership Working

USP based strategy (City wide thinking)Meet Net Zero Carbon and Energy 
Strategy Commitments

Inclusive Growth

SOCIAL VALUE





The safest playing field on Earth







The safest playing field on Earth



36Greenspan

















CITY WIDE PERSPECTIVE
STRATEGIC IMPACT

BELVOIR WHITEROCK

BALLYSILLAN SHANKILL



CITY WIDE PERSPECTIVE
STRATEGIC IMPACT

ANDERSONSTOWN OLYMPIA

LISNSHARRAGH TEMPLEMORE
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The safest playing field on Earth
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Project Objectives / Customer Journey

B Well 
Hub



Why us
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keith.ashton@space-place.com
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