Year Long Drive to Get Women Active







An Overview of Eastleigh
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Executive Summary
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. . _ - physical activity levels 0
Ladies participated in TGC due to the TGC campaign sz
activities over 2022 - would recommend TGC

7’ activities to a friend

80.67 3,540

have increased their
confidence to participate in PA
due to the TGC Campaign

Number of clicks on the
Campaign Page over 2022
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How did we get there?
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This Girl Can Relaunch

The chalrenge:

20% of women in the Borough do less than 30 minutes of physical activity a week

Couch to 5K

 Worked in partnership with Eastleigh Running Club
e Support network and WhatsApp group
e Celebration at parkrun event with Mayor

e Exit routes

Boogie Bounce & discounted gym membership

* Held at a community dual-use site to encourage use of the facility.

* Main stream and innovative sessions
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New Year Boost

Aim:
To encourage Inactive audiences to participate
In club led sessions with sustainable exit routes

Lakesiﬁ“eX"
Weightlifting

T —
A EBoost

Olympic Weightlifting




Active Mums

The chalfenge:

64% of new or expecting mothers experience anxiety relating to physical activity

| during and after pregnancy.

Location Videos:

Breaking down barriers and showcasing venues and any
considerations. Putting a face to the name
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Active Mums




Active Mums

Workforce
Training

Wellbeing
Festival

PAYG
Activities
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Meet the Mums




Menopause Warriors

The Challenge:

After entering menopause 30% become less active, yet 71% want to be more active
and 90% would consider being active to manage symptoms if recommended by a
health professional

Menu of resources

o

@menopause_doctor
@invigor.life
What the Fog?
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"I really enjoyed the session, perfectly Ll

Walk and Talks — 2km walk and chat in local paced and a great bunch of ladies”

country park ending with refreshments

"Thought | was too old to do a class like
this - | was wrong! Lovely welcoming

Broadway Dance Fitness — Performing easy to
follow routines set to classic musicals from
stage and screen

"...exactly what I've been looking out for W
to help me get back into exercising
regularly”

Low impact circuit class — Fantastic workout
great for everyone regardless of fitness levels




Sustainability & Next Steps

A number of classes and sessions have continued following the conclusion of the
Sport England funding.

* The Parent and Baby programme continues to grow

 Network established to share best practice and identify new opportunities to
develop sessions for women

 Long term process to reduce the physical activity participation gap between male
and female and change behaviours.

e This will be a continuous priority for the Local Authority to work with our clubs and
organisations to support
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