


WELCOME

Hello, I’m Daniel Taylor, Architectural Designer

7+ years at Space & Place within in Sport and Leisure industry
Spa industry prior Design Manufacturing and Install

Passionate about health & wellness, sustainability

DANIEL TAYLOR

7557 740 960
0800909 8008

daniel.taylor@space-place.com

SPACE&PLACE

www.space-place.com
@inspaceandplace




Key Principles

“ Thermal Circuit (Hot - Cold - Rest)

The Heat: 70-90°C indoor/outdoor wooden saunas. Sweating helps flush toxins, relax muscles,
and relieve stress.

The Plunge: 5-15°C cold plunge pools or ice buckets. Triggers endorphins, boosts circulation, and
resets the nervous system.

The Chill: Relaxing around fire pits or in community gardens to rehydrate and socialize
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Spa Benefits

Physical Health Mental Health Aesthetic Health

* Relieves Muscle Pain  Reduces Stress * Deeply Cleanses Skin
* |mproved Circulation * |mproves Sleep  Hydrates

e Supportmmune System * Digital Detox * Exfoliates

* Reduce Inflammation * Boost Mood

* Detoxification * Builds Self-Esteem

* Sense of belonging

Improved Circulation Stress Relief Reduced Inflammation Detoxification



Spa Types

Destination

Day/Wellness
Spa Spa

Community

Day/Wellness Spa
Visited a few hours at a time
Focus on relaxation

Community Spa

Accessible, affordable, and
sociable.

Regular wellness participation
Community gathering

Sauna and plunge offering

Destination Spa

Large complexes

Usually involve overnight stay
Robe Dining

Sports Spa

Elite recovery

High tech — Cryo

Universities / Football facilities



Variations

Sauna

Pine Sauna Banya Sauna

Bucket Shower lce Feature Cold room lce Bath



' Trends

Cold Rooms
lce Feature
lce bath
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Sauna Stove



Relax space
Heated beds




Circulation

Infra Red stations
Reflexology

Foot spas




Acoustic’s




Outdoor
Zen gardens
Hydro pool
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Energy
Glazed fronts
Correctly specifying heater size




“For Gen Z, spas are no longer occasional
luxury escapes — they are part of everyday
wellness culture.”

Clear growing demand from consumers who want more than just a gym
membership. They are looking for facilities that support performance, recovery and
overall wellbeing within one environment.



Digital Natives

How Gen Z Is Changing the &
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HAVING SHORT ATTENTION
SPAN

| soca | i ccrananves | Characteristics Demand for
Preventative health focus Wellness over luxury
Digital Natives Technology enabled wellness
Climate conscious Sustainable & eco-friendly products
Diverse Inclusive wellness
' I Sociable Shared wellness experiences

Experience-driven Theatre

ABSORBING INFORMATION DEMANDING EDUTAINMENT
IN SHORT BURSTS




Community Spa

Wellness over luxury

Kontrast— Manchester Hackney Wick — London



Relaxation Nutrition Variation

Day/Wellness Spa Destination Spa

Types of
Spa

Day/Wellness

Spa

Destination : .
2 Wl 2 Spa Reimagined

Community Spa Sports Spa

Social

Affordable  Function Recovery Technology



|

¥ .3...-.&1.4’1{1". —

Lhvins - r







Riverhills Health Clu




Westminster Lodge

‘ICE & PLUNGE’

SALT ROOM
HYDRO SPA

SAUNA
INFRARED BENCHES

STEAM ROOM

SENSORY SHOWERS

HEATED LOUNGERS




Nordic Urban

Cardiff
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KEY TAKEAWAYS

e Can we learn from the community spa model?

* Relaxto recovery? Enhancing existing facility mix

e (Co-location of services within leisure?

« Keydrive to harness spa and allow it to play its roll in overall
physical/mental health ? Social prescribing?
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